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Catholic Teaching on Economic Life
Name

Institution
In the Catholic Framework for Economic Life, among the ten principles listed in the ethical framework for economic life, the second principle is consistent with my understanding of ethical leadership. It states that “all economic life should be shaped by moral principles. Economic choices and institutions must be judged by how they protect or undermine the life and dignity of the human person, support the family and serve the common good,” (Usccb, 1996)
 According to Brown & Treviño (2006), ethical leadership is guided by a reflection of long-term consequences, drawbacks and benefits of the decisions leaders make in their context of leadership. This definition is consistent with the above principle of the ethical framework for economic life, predominantly because it urges leaders to be concerned for the greater good,  to strive for fairness, to take responsibility and show respect for each individual when they are making economic decisions. 
Consequently, this principle is consistent with my understanding of social responsibility. Kim & Thapa (2018), posit that being socially responsible means acknowledging accountability for the impact of one’s choices on the larger society. Based on this definition, it can be identified that the basic tenet of social responsibility recommends those with the ability to affect change to have an imperative to use it. Social responsibility and the principle “all economic life should be shaped by moral principles,” are consistent with each other because they both require individuals to ethically validate their decisions and actions in consideration to the wider society before proceeding. In a nutshell, they both advocate that "Every individual has a responsibility to act in a manner that is beneficial to society and not solely to the individual” (Takala & Pallab, 2000).
Subsequently, maintaining this principle within an organization ensures the integrity of society and the environment are protected. Certainly, leaders can demonstrate and encourage support of this principle in an organization. Arguing from social learning theory, leaders can demonstrate and encourage support of this principle by being attractive and credible role models (Brown & Treviño, 2014).  This is because, in an organization, a leader's attractiveness and credibility draw attention to their modelled behavior. In this perspective, a leader can demonstrate and encourage support of this principle by building structures and relationships that work together around core values that transcend self-interest. In the long run, this will motivate value-creating efforts among employees and ultimately inspiring them to do what is right, even when the right thing is hard to do (Engelbrecht, Heine & Mahembe, 2017).
Finally, an example of an organization which has demonstrated support of this principle is Google. Besides being the world’s most popular search engine, Google is well-known for treating its employees well and for being the largest corporate renewable energy purchaser globally (Gauss, 2019). The company supports a wide range of initiatives that revolve around the innovative use of technology to achieve social goals such as uncovering racial injustice, charitable giving and volunteering in the community through its main goal of “Data-driven, human-focused philanthropy.” This illustrates Google corporation’s economic life embeds a culture of serving the common good.
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